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Executive Summary 

The Saskatchewan Media Production Industry Association (SMPIA) represents the content 

producers for film, television and digital media.  The key points we feel would move 

Saskatchewan’s Creative Industries forward are: 

 

 Incentive models that are crafted to the needs of the individual creative industries and 

work the media production industry specifically, incentive models that work within the 

existing product delivery systems in Canada 

 Programs and mechanisms for the creative industries that ensure Saskatchewan’s 

cultural products have the same opportunities as other jurisdictions provide 

 Effective and well-resourced programming.  Simply renaming the same inadequate 

funds will not achieve the outcomes set out within the Moving Saskatchewan Creative 

Industries Consultation (C.I. consultation) framework 

 Maintaining the Soundstage for its original purpose.  It is a key piece of what allows 

television series and indigenous productions to take place in Saskatchewan.  It attracts 

Canadian co-production partners and demonstrates the province’s sophistication as a 

creative industry supporter 

 Governance, support and programming that are representative and reflective of the 

individual creative industries. 

 

 

Introduction 

SMPIA’s role is to act as an advocate for all personnel related to the making and exhibiting of 

film, video and digital media, from novices to professionals. SMPIA’s is a catalyst for change, 

facilitates interaction between people working in these media, and helps to create an 

environment that provides opportunities for the production, promotion and appreciation of 

media production in Saskatchewan. 

 

As such we appreciate that the Saskatchewan government and in particular the Ministry of 

Parks, Culture and Sport is willing to dedicate its time and energy on initiatives to grow the 

creative industries including that of our industry.  We hope that we can provide input that will 

be valuable to the process and beneficial to all involved. 

 

 



 

Current Context 

The C.I. consultation framework sets out a list of challenges that the creative industries are 

facing and SMPIA agrees that the list covers some good points.  However, the Film, Television 

and Digital Media industry represented by SMPIA has experienced a number of major changes 

in its environment in recent years.  The Canada Media Fund changed its requirements in an 

effort to provide Canadian media producers with an incentive to embrace the digital realm.  

Telefilm altered its programming to better serve niche genres.  Saskatchewan’s only 

broadcaster was sold to a national media company.  And most recently the Saskatchewan Film 

Employment Tax Credit was replaced with a non-refundable program. 

 

The industry in Saskatchewan has always been adaptable; however the number of changes as 

well as their proximity to each other has made it difficult.  The result is that, for Saskatchewan 

media content producers, the way in which projects are funded no longer works.  We have lost 

our ability to compete with the rest of Canada not because of a common challenge faced by 

creative industries but because a system exists for our industry and we no longer have the 

driving mechanisms (local broadcast licenses and refundable tax credits) to fit within it.  This 

not only restricts our ability to access federal funding, but it puts an end to our financing model 

and forces potential partners to work with other jurisdictions.  

 

Assumptions and the C.I. Consultation Process 

The C.I. consultation framework lays out the need for rounds of discussion, challenges we face, 

how important digital and technology are, and it even makes note of principles, outcomes and 

strategic directions.  What is unclear is the objective.  At the end of the day what does the 

government hopes to achieve on behalf of the people of Saskatchewan in exchange for the 

support being suggested?  Growth for the creative industries is an outcome for the businesses 

and personnel within those industries which in turn provides quality of life and pride for the 

Saskatchewan people, but is there more that is expected?  Our industry was told that the tax 

credit cut was an economic decision, so are we to assume that there are economic expectations 

from government such as an increase in corporate taxes.   

 

It has been suggested that a single agency could handle product and market development 

instead of the Saskatchewan Arts Board (SAB) and SaskFilm despite reports indicating that (i) 

the Creative Industries Growth and Sustainability program was working well at SAB and (ii)we 

have reinforced the considerable value that SaskFilm has to our industry.  Should we presume 

then that there is an effort to save administratively with this option? 

 



We agree that a single agency could enable synergies however if this is an outcome of the C.I. 

consultation process, it needs to be led by a representative governance model to be responsive 

to the major differences in size and impact that exist amongst the individual creative industries. 

 

The key questions refer to leveraging investments, repurposing the production studio and 

refocusing resources.  Does this mean we should presume that no new money will be invested 

into the creative industries and that our industry may experience less support due to a need for 

all creative industries to share existing monies? 

 

Further clarity is needed to understand the underlying objectives of the C.I. consultation 

process. 

 

 

Our barriers  

SMPIA previously mentioned our industry’s lack of ability to compete within a proven system 

due to the recent fundamental change to the incentive program in Saskatchewan.  This 

represents a big barrier for growth for us.  Without the triggering piece (refundable tax credit or 

other suitable incentive model) the recently announced non-refundable tax credit model 

doesn’t work for our industry.  Without a replacement model, which would involve a national 

review of the existing system as well as the cooperation of the entire country and all of its 

governments, the screen-based media production industry in Saskatchewan will continue to 

decline. 

 

This inability to grow in our current environment necessarily means that the economic 

outcomes will not be achieved.  There is a need for incentives that allow the screen-based 

media industry to be on a level playing field with other provinces. 

 

 

SMPIA’s Expectations of the C.I. Consultation Process 

SMPIA expects to see outcomes that provide both government and private sector incentive 

mechanisms for creative industries to ensure Saskatchewan’s cultural products have the same 

opportunities as other jurisdictions.  That will allow our province to make quality products that 

resonate and sell to the world thereby creating economic and cultural benefits for 

Saskatchewan.  

 

We are well aware that all of the creative industries have been in need of an improved and 

impartial system of incentives so that they can reach their potential.  While the creative 

industries have things in common such as the need for development, marketing, business 



development, distribution, etc., the individual creative industries are completely different in 

how those needs are met and delivered. 

 

For example, the music industry notes that they have far lower costs of production compared 

to the other creative industries, but that they’d like to see marketing funds made available so 

they can sell their finished products through the assistance of marketing professionals.  The 

Saskatchewan Publishers Group, on the other hand, also has expressed a desire for marketing 

funds, but they feel their members know best where to spend such money.  Our industry, in 

turn, has had marketing funds available through SaskFilm and when they have been used to get 

producers to market they’ve been a valuable mechanism for both selling product and attracting 

new work.  So while marketing funds are important to many or all of the creative industries, 

whoever distributes the funds must understand the individual needs of each creative industry.  

While administrative efficiency is always a laudable goal, it should not be done at the expense 

of the individual requirements and realities of the constituency that it is there to serve. 

 

As suggested in the framework, the Ontario Media Development Corporation (OMDC) delivers 

programming to multiple creative industries; however they also have far more money available 

per capita as well as refundable tax credits for all of those creative industries.  Given the 

diversity of creative industries it is certainly not the fact that incentives and administrative 

support are under one roof that speaks to the success of those creative industries.  It is far 

more important to make sure effective and well-resourced programming is in place than 

whether those supports come from a single agency. 

 

Some of the funds available at OMDC that SMPIA thinks could help such success to be 

replicated in Saskatchewan include: 

 Content funds 

 Marketing funds 

 Refundable Tax Credits 

 Development funds 

 Export funds 

 Awards 

 Promotion 

 Research support 

 Event funds 

 Showcasing funds 

 Touring funds 

 Workforce development funds 

 



We also need to mend the province’s reputation as being film unfriendly now that the 

refundable tax credit has been removed.  Maintaining the Soundstage for its original purpose 

would go a long way towards that.  It is the only purpose-built soundstage between Vancouver 

and Toronto and it would be a fundamental error to re-purpose the Soundstage.  This is not to 

say that it couldn’t be used by the other creative industries, but that it was built for film and 

television and it should be available for that kind of production primarily. 

 

 

Conclusion 

As the creative industries undertake the C.I. consultation process it is important that all 

participants employ open-mindedness, fairness and balance as they take in account the 

similarities of the creative industries as well as their unique differences and requirements. 

 

Saskatchewan needs to get back into the screen-based media content producing game as we 

are losing businesses and personnel all the time.  If funding and programming decisions are left 

until spring, it will be a monumental task to rebuild our industry.  We need a model that works 

with Canada’s media production system now while there’s still a chance to get back on our feet.  

If government can institute an incentive that works with the rest of our county, it could be seen 

as a gesture towards growing the creative industries and that could calm fears that the C.I. 

consultation process is simply a cost cutting exercise by government.  Our suggestion for a 

model that would work for our industry is attached. 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Saskatchewan Screen Based Media Incentive 

 

 

The Saskatchewan Screen Based Media Incentive (SSBMI) is a rebate incentive on Saskatchewan 

expenditures related to film, television and digital media production.  SSBMI will assist in the 

development of a strong Saskatchewan production industry and will improve the province’s 

competitiveness in securing investment in cultural product.  Benefits include increased 

economic activity, employment and retention of skilled cultural workers, direct economic 

impact for Saskatchewan communities, provincial and municipal taxes generated and provincial 

awareness. 

 

 Stream I – Indigenous/Co-Production 

 Minimum 30% Saskatchewan ownership 

 Minimum of six Saskatchewanians employed in key creative positions 

 30% of all eligible Saskatchewan costs 

 

 Stream II – Foreign/Service 

 Less than 30% Saskatchewan ownership of production 

 Minimum of four Saskatchewanians employed in key creative positions 

 25% of all eligible Saskatchewan costs 

 

General Eligibility 

 Must be incorporated or registered to conduct business in Saskatchewan 

 Ineligible genres: news, talk shows, game shows, sports events, shows soliciting funds, 

reality TV, pornography, advertising, industrial/corporate, 25% stock footage, console or 

online video games (unless related specifically to a television or feature film), 

software/programming applications, video distribution platforms or aggregators 

 Saskatchewan spend must be greater than $50K (with a commercial license attachment) 

or $100K (no commercial license attachment) 

 Maximum funding = $5 million per project 

 


